WINE INTELLIGENCE

VINITRAC® MAY 2022
SPARKLING WINE

Clients deadline: Friday 29th April

Surveys in field: From mid-May

THE GLOBAL SPARKLING WINE CONSUMER SURVEY

This May, Wine Intelligence will launch the next wave of Vinitrac®
Sparkling, the world’s largest ongoing online study of sparkling wine
drinkers.

Vinitrac® Sparkling can help you understand wine consumer needs in
4 key markets. This next wave of sparkling surveys will be rolled out
across a selection of 4 key wine markets: Canada, France, UK and US.

Find out more about your wine consumers by submitting bespoke
questions or purchasing one of our insight packages, such as the
following:
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WHAT IS VINITRAC® SPARKLING?

Adivision of the IWSR Group

Vinitrac® Sparkling is our online survey that uses a representative
sample of 1,000 adults who drink sparkling wine in each of the countries
where we operate.

Our omnibus survey consists of a standard question set, which you can
purchase as a whole. You can also add your own bespoke questions. If
you have your survey requirements fall outside of these parameters, we
can also programme custom surveys. Please contact us for more
information.

Canada = France = UK = US

(other markets available upon request)
Wave: Deadline: Surveys in field:

May 2022 Friday 29t April From mid-May

EXAMPLE OUTPUT:

Sparkling wine involvement, value and expertise: by age and gender

View our standard sparkling questions here

CONTACT US


https://www.wineintelligence.com/vinitrac-sparkling-standard-questions/
mailto:enquiries@wineintelligence.com

