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Standard Brand Health measures:

Key questions asked Bronze Silver Gold

Awareness %

1 who have heard of each brand (when prompted with a list of
brand names with logos)
2 Purchase %
who have bought the following brands in past three months
3 Conversion to purchase %
who have bought the following brands in past three months
4 Consideration %
who would consider buying the following brands
5 Affinity %
who think the following brands are right for people like them
6 Recommendation %
who would recommend the following brands to a friend
7 Imagery %
who indicated the following statements as most appropriate to
describe each brand
3 Unprompted awareness %

of those who name each brand as top of mind

Tracking across two waves Where available



