
Clear and concise up-to-date insights on sparkling wine,

available for 5 markets: 

Canada * Denmark * Japan * UK * USA 
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 Levels of usage and frequency of consumption for major sparkling wine types

 Sparkling wine consumption channels: understanding of where these types of sparkling 

wines are consumed

 Attitudes towards different styles of sparkling wines: how they are perceived by consumers

 Brand health for a range of leading Champagne and sparkling wine brands in terms of 

awareness, consumption, purchase and favourite brand

 Champagne cues and purchase attitudes (not in the USA)

Wine Intelligence Sparkling Reports 2010

What is a Wine Intelligence Sparkling Report?  

What does the Sparkling Report provide?

 Select the market(s) to meet your business needs: Canada, Denmark, Japan, UK & USA 

 Available from September 2010

 Price: £1500 / 1800€ / US$ 2250 per country 

• Data was gathered via Wine Intelligence’s Vinitrac® online surveys in July and August 2010, with a   
sample of 1,013 regular wine drinkers in Canada, 800 in Denmark, 1,012 in Japan, 1,036 in UK and 
2,049 in the USA
• Respondents were required to drink wine red, white or rosé wine at least once per month

How are the wine consumers surveyed?

Things you need to know…

Discounts available when purchasing reports for multiple countries

For further details please email marie@wineintelligence.com or call on +44 (0) 207 378 1277 
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