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25.6 million regular on-trade wine drinkers

Meet the UK Portraits Average frequency of consumption and spend in the on-trade by UK Portrait
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*Source UK Portraits, The Wine Intelligence Consumer Sources: Wine Intelligence Vinitrac® UK, October 2010, n=1,027, UK regular wine drinkers

Segmentation

Consumption of wine per on-trade channel

Frequency of visit to different on-trade settings & }
Base: All UK regularwine drinkers who drink wine in the on-trade (n=938) Vini‘traC_
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Red: statistically significantly higher than three or more other settings at a 95% confidence level

Source: Wine Intelligence UK on-trade report Sources: Wine Intelligence Vinitrac® UK, October 2010, n=1,027, UK regular wine drinkers
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Which list is easiest to understand

- Wine list Bottle ine li -
Descriptive? Winelst sote | \/arietal-led?
Old World
italy House Recommendations, Italy
. . Da Pi te H: White, " .
Wine list House White, Da Pimonte 2009 £8.75 i, ;03209 Wine list Bottle
* House Red, Da Pimonte, 2009 £8.75 z 2
H Rosé. Da Pi te. 2009 £8.75 Da Pimonte House Rosé, 2009 .
Du?:"'t oy c:sp w’\l;v‘:'st 2009 P?:(::! Gri;?t; M:I\.;n;ioa:x:}o 2009 Eli- 50 Vila Plazzero finot Grigio; 2009 white
a Pimonte House White, . , . ) )
Villa Piazzero Pinot Grigio, 2009  |France Blossom Hill Collection, California ::‘:g:'g:‘lgl';m\"?ﬁ “;'_"te' B :L"S;“‘e AT :227 gﬂ
Casillero del Diablo Sauvignon Blar|« cotes du Rhéne, Celliers du vin, 2008 £13.25 Blossom Hill White Zinfandel (Rosé), bVIE) AEERe) ‘ i
. i Blossom Hill Merlot, 2009 SAUVIGNON BLANC Casillero del Diablo, 2009 £14.25
Chablis, Domaine de Berenger, 2009 £16.50 '/ ;
: . CHARDONNAY Jacob's Creek, 2009 £14.30
FUl S frulty whites e e (EmetiE 2 £1830 | lJacol's Creek Collection, Australia |. cHARDONNAY Chablis, Domaine de Berenger, 2008 £16.50
Jacob’ 2 Creek Chardonnay, 2_009 pain + Jacob’s Creek Shiraz Cabernet, 2009
Domaine de Berenger Chablis, 200, Rioja Crianza, Campo Viejo, 2007 £14.95 Jacob’s Creek Chardonnay, 2009 | pgsé
* Light and fruity reds New World Casillero del Diablo Collection, Chile | . priMITIVO House Rosé, Da Pimonte, 2009 £8.75
Da Pimonte House Red, 2009 |Australia Casillero del Diablo Sauvignon Blanc| .z\NFANDEL Blossom Hill (Rosé), 2009 £12.50
Blossom Hill Merlot, 2009 |. shiraz Cabernet, Jacob's Creek, 2009 £1a20) | |silerodelDiabloRinothiolr, 2009
Casillero del Diablo Pinot Noir, 200/ chardonnay, Jacob's Creek, 2009 £14.30 Campo Viejo, Spain Reds
b i hod e California * Campo Viejo Rioja Crianza, 2007 |« MONTEPULCIANO House Red, Da Pimonte, 2009 £8.75
; f o > White Zinfandel, Blossom Hill (Rosé), 2009 £12.50 French Collection * GRENACHE Cotes du Rhone, Celliers du vin, 2008 £13.25
Celliers du vin, Cotes du Rhéne, 20 Merlot. Bl Hill. 200 £1 . ) il
. 3 erlot, Blossom Hill, 2009 3.30 + Celliers du vin Cotes du Rhone 2008 | * MERLOT Blossom Hill, 2009 £13.30
Jacob’s Creek Shiraz Cabernet, 200| B
Sl Chile Domaine de Berenger Chablis, 2009 | * SHIRAZ CABERNET Jacob’s Creek, 2009 £14.20
Campo Viejo Rioja Crianza, 2007 B , . illero del Diabl
- Sauvignon Blan, Casillero del Diablo, 2009 £14.25 « Chateaux Perrouty Bordeaux 2007 | * PINOT NOIR Casillero del Diablo, 2009 £14.65
Chateaux Perrouty Bordeaux, 200 R -
+ Pinot Noir, Casillero del Diablo, 2009 £14.65 . e o TEMPRANILLO Rioja Crianza, Campo Viejo, 2007 £14.95
—_— C and Sp g C * CABERNET SAUVIGNON/MERLOT Bordeaux,
O ) Champagne and Sparkling Da Pimonte House Prosecco Chéteaux Perrouty, 2007 £18.30
Da Pimonte House Rt}i& 2?99 - Prosecco, Da Pimonte £19.50 Lanson Black Label Brut Champagne
Hill White 2 (Rosd. ¢, , Lanson Black Label Brut £35.80 ct and Sparkling
* Champagne and Sparkling - 2 - 2 * PROSECCO Da Pimonte £19.50
Da Pimonte House Prosecco £19.50 Cou ntry Ied - Bra nd Ied - * CHARDONNAY/PINOT NOIR Champagne,
Lanson Black Label Brut Champagne £35.80 Lanson Black Label Brut £35.80

Which wine pricing system makes you the most money?

What could operators do to increase gross-profit by...

£46,000

..without squeezing suppliers (further)?

Some key considerations for building your on-trade wine presence

= Visibility of wine offer both outside and inside

venue
Related reseawrch

= Create a wine-drinking friendly atmosphere v The UK on-trade wine list pricing
. L . models, May 2011
= Design a wine list with your target wine v The UK on-trade report ,£500, February

consumer group in mind, considering overall 2011
look and feel of the format, the wine range v UK Portraits, £2,500, Sept 2010
and pricing

For move detaily please contact uy

= Train your servers and provide dufeoﬁy or{v(/y(/tow website:
recommendations www.wineint .COMU

www.wineintelligence.com info@wineintelligence.com




