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The Hong Kong Landscapes 2017 report includes:

▪ A 96-page PowerPoint report with the latest 

information regarding the Hong Kong wine 

market, supported by:

▪ Wine Intelligence Vinitrac®

▪ Wine Intelligence market experience

▪ In-depth trade interviews

▪ Secondary sources

▪ User-friendly data table with all the measures 

from Vinitrac® showing significances, cross 

tabbed with:

▪ All Hong Kong semi-annual wine 

drinkers in 2017

▪ Gender groups

▪ Age groups

▪ Annual income groups

▪ Tracking data 2017 vs. 2016 & 2015

Hong Kong Landscapes 2017

*All prices exclusive of VAT, GST,
or relevant local sale taxes at the current rate

Report price:

GBP 2,500
USD 3,250
AUD 4,500
EUR 3,00

Click here 
to 

purchase

5 
report 
credits 

Report overview

http://www.wineintelligence.com/shop/?q=hong+kong+landscapes+2017
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Hong Kong Landscapes 2017
Sample output

Report:Data table:

▪ User-friendly data table with all the 

measures from Vinitrac® showing 

significances, and cross tabbed with gender, 

age and annual income groups 

▪ A 96-page PowerPoint report with the 
latest information regarding the Hong 
Kong wine market
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▪ Key Trends in the Hong Kong market p. 15
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▪ Demographics of Hong Kong semi-annual wine drinkers

▪ Wine consumption frequency

▪ Beverage repertoire p. 36
▪ Alcoholic beverage repertoire

▪ Varietal consumption

▪ Country of origin awareness and consumption

▪ Region of origin awareness and purchase

▪ Wine buying behaviour p. 46
▪ Channel usage

▪ Retailer usage

▪ Choice cues

▪ Wine consumption in the off-trade and in the on-trade p. 54
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Hot topic: On-trade scene in Hong Kong p.62

On-trade location frequency
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Sparkling wine consumption by trade outlet

Barriers to ordering wine in the on-trade  

▪ Wine involvement and attitude p. 69
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Hong Kong Landscapes 2017
Key trends in the Hong Kong market

1. STATIC WINE MARKET

▪ Static wine market with limited growth potential

2. GROWING COMPETITION FROM CRAFT BEER & SPIRITS

▪ Strong competition for wine from cocktails, craft beer and craft spirits

3. SOME GROWTH AHEAD FOR WHITE WINE

▪ Hong Kong remains a red wine-dominated market, with signs of future acceleration in white and potentially 
rosé

4. GROWTH IN SPARKLING FROM SMALL BASE

▪ Overall growth in Sparkling wine (a category still dominated by Champagne), but there is strong growth in 
Prosecco which is allowing Sparkling wine to extend its occasion set

5. STRONG PRESENCE FROM NEW WORLD

▪ Increased focus on New World wine, driven by strong presence and activity from country promotional 
organisations

6. DOMINANT NEW WORLD BRANDS

▪ Dominance in Hong Kong market from key New World big player brand owners
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Hong Kong Landscapes 2017
Key trends in the Hong Kong market

7. DOWNWARD PRESSURE ON PRICE

▪ Strong downward pressure on price, driven by strong discounts and pricing transparency from online 
retailers

8. LIMITED OPPORTUNITY BYEOND 750ML

▪ 750ml continues to dominate,  but there is some potential for limited smaller format offers

9. MINIMAL OPPORTUNITY FOR ‘ECO’ WINE

▪ Currently there are very limited opportunities for organic, Fair Trade, bio-dynamic and natural wines

10. NO DEMAND FOR LOWER ALCOHOL WINE

▪ Currently, no demand for lower or no alcohol wines in Hong Kong has been identified

11. SCREWCAPS ACCEPTABLE FOR MAINSTREAM

▪ Screwcaps accepted for entry levels wines, but they continue to be rejected for premium and typically Old 
World wines

12. GROWING WINE INVOVLEMENT 

▪ Consumers are showing increased knowledge of varietals and are attributing higher importance to choice 
cues such as country and region of origin when deciding which wine to purchase 
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Vinitrac®: 

▪ The data for this survey was collected in Hong Kong in March 
2015, March 2016 and March 2017

▪ Data was gathered via Wine Intelligence’s Vinitrac® online 
survey:

▪ 600 Hong Kong semi-annual wine drinkers (March 2015)

▪ 600 Hong Kong semi-annual wine drinkers (March 2016)

▪ 602 Hong Kong semi-annual wine drinkers (March 2017)

▪ Respondents were screened to ensure that they drink wine at 
least twice per year; drink red, white or rosé wine; and buy wine 
in the off-trade and/or in the on-trade

▪ Invalid respondents (those who sped through the survey or gave 
inconsistent answers to selected questions) were removed 
before analysis

▪ The data is representative of Hong Kong semi-annual wine 
drinkers in terms of age and gender

Sources: Wine Intelligence, Vinitrac® Hong Kong, Mar’15 (n=600), 
Mar’16 (n=600), Mar’17 (n=602) Hong Kong semi-annual wine 
drinkers 

Research Methodology
Vinitrac® and trade interview methodology

Trade interview methodology: 

▪ Trade Interviews were conducted with five experienced 
industry professionals in the Hong Kong wine trade in August 
2017

▪ Interviews followed a pre-determined discussion guide, and 
covered overall market trends, opportunities for different wine 
styles, retail channels and pricing

▪ The five interviewees were members of the wine trade 
working in different roles: 

▪ 2 x producers

▪ 1 x distributer

▪ 1 x influencer

▪ 1 x educator & expert 
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1) Defining the right samples:
▪ Wine Intelligence, with the support of global research companies (e.g. TNS, YouGov), regularly runs calibration

studies in each market in order to define demographic specifications of the wine consumers and the size of the

market (i.e. penetration of wine consumption)

2) Running the online survey:
▪ Invitations to participate in an online survey programmed by Wine Intelligence are then distributed to residents in

each market

▪ Respondents are directed to a URL address, which provides access to the online survey

▪ Based on given criteria (e.g. age, beverage, frequency of wine consumption) respondents will either proceed or

screen out of the survey

▪ Wine Intelligence monitors completed responses to build samples representative of the target markets’ wine

drinking population based on the most recent calibration study

3) Cleaning the data:
▪ When a representative sample is logged, the survey is closed

▪ Wine Intelligence will then clean out all invalid data points (e.g. those who sped through the survey or gave

inconsistent answers to selected questions) and weight the data in order to ensure representability

How does Vinitrac® work?
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If you have any questions, please contact your local Wine Intelligence office:
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Jean-Philippe Perrouty, Director, Wine Intelligence France|  T +33 (0)486 408 417 | Email: jean-philippe@wineintelligence.com

CAPE TOWN 

Dimitri Coutras, South Africa Country Manager  | T +27 828288866 | Email: dcoutras@iafrica.com 
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LONDON 
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Juan Park, Director, South America and Iberia| T +34 637 214 829| Email: juan@wineintelligence.com
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