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The US Landscapes 2016 report includes:

Intro to the US Landscapes 2016 Report

 Report with the latest information regarding the 

US wine market, supported by:

 Wine Intelligence Vinitrac®

 Wine Intelligence market experience

 Secondary sources

 User-friendly data table with all the measures from 

Vinitrac® showing significances, cross-tabbed with:

 All US regular wine drinkers in 2016

 Gender groups

 Age groups

 US regions

 US Portraits groups

 Tracking data vs. 2014 and 2015
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Excerpts from the introduction

‘The US has been showing a steady annual volume growth rate of 1% for the past 5 years. With a consumption rate of just 

over 12 liters per adult per year and 60% of US adults currently abstaining from wine, it appears that there is growth 

potential for wine in this market.’

‘However, as shown in this report, we can see a newer trend displayed in the US market which may disrupt this ongoing growth 

pattern. Two measures suggest that potentially, the US market may have reached its peak. There has been a reduction in the average 

consumption per head of wine in the last few years, coupled with the fact that we now see a reduction in the number of very 

frequent wine drinkers – that is, those drinking wine on a near daily basis.’ 

‘US consumers are also turning to bubbly, as sparkling wine consumption continues to rise. Most notable on the sparkling front is 

Italian wines, with Prosecco leading the charge (as it is in may other markets).

When it comes to the ongoing question as to whether US consumers are truly ready for and embracing screw-caps, we see a 

growing acceptance for this closure, with nearly a third now claiming to “like buying wine with this closure”.’
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 The data for this survey was collected in US in March 2014, July 
2015 and July 2016

 Data was gathered via Wine Intelligence’s Vinitrac® online 
survey:

 2,027 US regular wine drinkers (March 2014)

 2,000 US regular wine drinkers (July 2015)

 2,003 US regular wine drinkers (July 2016)

 Respondents were screened to ensure that they drink wine at 
least once a month; drink red, white or rosé wine; and buy 
wine in the off-premise or in the on-premise

 Invalid respondents (those who sped through the survey or 
gave inconsistent answers to selected questions) were 
removed before analysis

 The data is representative of US regular wine drinkers in terms 
of age, gender and region

 The distribution of the sample is:

Research Methodology
Vinitrac®

Source: Wine Intelligence, Vinitrac® US, March '14 (n=2,027), 
Jul '15 (n=2,000) and Jul '16 (n=2,003) US regular wine drinkers

Mar'14 Jun'15 Jul '16

n=2,027 n=2,000 n=2,003

Male 51% 51% 48%

Female 49% 49% 52%

Total 100% 100% 100%

21-24 8% 9% 8%

25-34 24% 24% 20%

35-44 18% 18% 13%

45-54 19% 19% 18%

55-64 14% 14% 18%

65 and over 16% 16% 22%

Total 100% 100% 100%

New England 5% 5% 6%

Middle Atlantic 15% 16% 16%

East North Centra l 13% 13% 13%

West North Centra l 6% 6% 6%

South Atlantic 19% 19% 19%

South Centra l 15% 15% 13%

Mountain 6% 6% 7%

Paci fic 19% 19% 20%

Gender

Age

US

Region



If you have any questions, please contact your local Wine Intelligence office:
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