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(All Vinitrac® questions with 
cross-tabulations by 

gender, age and regions, 
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tracking versus 2015 and 
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71-page 
PowerPoint 

report 
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Insights to help your business flourish

The UK Landscapes 2016 report includes:

Intro to the UK Landscapes 2016 Report
Deliverables

• Report with the latest information regarding the 

UK wine market, supported by:

• Wine Intelligence Vinitrac

• Wine Intelligence market experience

• Secondary sources

• User-friendly data table with all the measures from Vinitrac 

showing significances, cross tabbed with:

• All UK regular wine drinkers in 2016

• Gender groups

• Age groups

• UK Regions

• Portraits groups

• Typical off- and on-trade spend

• Tracking data vs. 2015 and 2013
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Excerpts from the introduction

‘If you need evidence that the UK market is changing, a good starting point would be the number of wine drinkers 

currently active in the UK. From a high of 29 million in 2014, we now estimate that the monthly wine drinking population 

has fallen to around 28 million today. Those who still indulge in a regular drink are trading up and spending more than 

before for every occasion tested. While volumes are down, spend per bottle is growing in the off-trade and the notion of 

“less, but better” has become a key consumer driver. Deep discount multi-buy offers are showing a long-term decline in 

importance as a choice cue for buying wine, whereas country of origin, region of origin, brand, and recommendations are 

taking centre stage in the beauty pageant that is the supermarket wine aisle.’

‘Today, 36% of regular wine drinkers state they are highly involved with wine and consider choosing wine as an important decision. 

This coincides with a statistically significant reduction in unadventurous drinkers who claim to “know what I like and tend to stick to 

what I know”. When making choices, drinkers are increasingly attracted to wines from non-traditional varietals and new origins. Less 

mainstream grape varieties such as Tempranillo and Carmenère have experienced a boost in popularity to the detriment of more 

common varietals such as Cabernet Sauvignon and Chardonnay. Drinkers are also developing tastes beyond the traditional France-

Australia axis: Argentina and New Zealand remain big growth stories.’

‘The rise of better-informed and more adventurous regular wine drinkers has produced a fundamental shift in the way UK 

consumers shop and what they consume. For the first time in 5 years Aldi and Lidl aren’t growing their wine consumer base. Only 

16% of UK regular wine drinkers have bought wine from Aldi in the last 6 months compared to 18% in 2015, and 12% from Lidl - no 

change from 2015.’
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 The data for this survey was collected in the UK in August 2013, July 2015 and July 2016

 Data was gathered via Wine Intelligence’s Vinitrac® online survey:

 1,019 UK regular wine drinkers (August 2013)

 1,000 UK regular wine drinkers (July 2015)

 1,005 UK regular wine drinkers (July 2016)

 Respondents were screened to ensure that they drink wine at least once a month; drink red, white 
or rosé wine; and buy wine in the off-trade or in the on-trade

 Invalid respondents (those who sped through the survey or gave inconsistent answers to selected 
questions) were removed before analysis

 The data is representative of UK regular wine drinkers in terms of age and gender

Research Methodology
Vinitrac®



If you have any questions, please contact your local Wine Intelligence office:

AVIGNON
Jean-Philippe Perrouty, Director, Wine Intelligence France|  T +33 (0)486 408 417 | Email: jean-philippe@wineintelligence.com
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Dimitri Coutras, South Africa Country Manager  | T +27 828288866 | Email: dcoutras@iafrica.com 
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Erica Donoho, USA Country Manager  | T +1 973 699 4158 | Email: erica@wineintelligence.com

FRANKFURT 

Wilhelm Lerner, Associate Director/Germany Country Manager | T +49 (0)175 5806 151 | Email: wilhelm@wineintelligence.com

LONDON 

Eleanor Hickey, Business Manager| T +44 020 7378 1277 | Email: eleanor@wineintelligence.com

SYDNEY

Liz Lee, Australia Country Manager | T +61 (0) 416 638 272| Email: liz@wineintelligence.com
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Pierpaolo Penco, Italy Country Manager  | T +39 349 424 3371  | Email: pierpaolo@wineintelligence.com

REPORT PRICE: • GBP 2,500 • USD 3,500 • AUD 4,750 • EUR 3,100 • 5 Report Credits

Format: 71 page PowerPoint (PDF) 
Purchase online: http://www.wineintelligence.com/product-category/report-type/topic-reports/

Contact us directly: reports-shop@wineintelligence.com

mailto:jean-philippe@wineintelligence.com
mailto:dcoutras@iafrica.com
mailto:erica@wineintelligence.com
mailto:wilhelm@wineintelligence.com
mailto:eleanor@wineintelligence.com
mailto:natasha@wineintelligence.com
mailto:pierpaolo@wineintelligence.com
http://www.wineintelligence.com/product-category/report-type/topic-reports/
mailto:reports-shop@wineintelligence.com

