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Excerpts from the introduction

“Canada is still classified as a growth market, in the Wine Intelligence Market Classification Model. We estimate there are now 16.6 

million adults drinking wine at least once a month – that’s almost 2 million more than 2013. The growth is thanks to a steadily 

growing population and a higher proportion of whom are drinking wine at least once a month. This report is based on a sample of 

over 3,000 consumers representative of ‘regular wine drinkers’ in terms of age and gender, surveyed over the 2-year period using

the Wine Intelligence Vinitrac® online platform.”

“However growth in the Canadian wine market is slowing: between 2013 - 2014 per capita wine consumption growth dropped below 1% 

growth, whilst growth in still wine market volumes over the same period were limited to just 2% increase, and sparkling wine growth was 

just 0.5% (Source IWSR).”

“Yet there are signs of opportunity in the market: separating wine drinking trends in Canada by its two biggest cultural groups: (Québécois 

vs. English-speaking Canada) reveals interesting insights. Amongst others, the Québécois have a bias towards European wines and like to 

be more adventurous with their choices, for example. Whereas Moscato is growing amongst English-speaking wine drinkers, but declining 

amongst Québécois consumers. And interestingly, Canada is one of the few markets in the world where recommendation by friend of 

family is ranked as being as important a choice cue as brand and varietal, when it comes to choosing a bottle of wine.”
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Vinitrac® Methodology

 The data for this study was collected in March & November 2013 and October 2015

 Data was gathered via Wine Intelligence’s Vinitrac® online survey:

 2,002 Canadian regular wine drinkers in 2013

 1,000 Canadian regular wine drinkers in 2015

 Respondents were screened to ensure that they drink wine at least once per month; drink red, white 

or rosé wine; and buy wine in the off-trade and/or in the on-trade

 Invalid respondents (those who sped through the survey or gave inconsistent answers to selected 

questions) were removed before analysis

 The data is representative of Canadian regular wine drinkers in terms of age and gender
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1) Defining the right samples: how many wine drinkers are there in each market?
 Wine Intelligence, with the support of global research companies (e.g. TNS, YouGov), regularly runs calibration

studies in each market among all adults in order to define demographic specifications of the wine consumers and

the size of the market (i.e. penetration of wine consumption)

2) Running the online survey: Targeting the right consumers
 Invitations to participate in an online survey programmed by Wine Intelligence are then distributed to residents in

each market

 Respondents are directed to a URL address, which provides access to the online survey

 Based on given criteria (e.g. age, beverage, frequency of wine consumption) respondents will either proceed or

screen out of the survey

 Wine Intelligence monitors completed responses to build samples representative of the target markets’ wine

drinking population based on the most recent calibration study

3) Cleaning the data: Achieving a valid sample
 When a representative sample is logged, the survey is closed

 Wine Intelligence will then clean out all invalid data points (e.g. those who sped through the survey or gave

inconsistent answers to selected questions) and weight the data in order to ensure representability

How does Vinitrac® work?

Research Methodology
Vinitrac®
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If you have any questions, please contact your local Wine Intelligence office:

AVIGNON
Jean-Philippe Perrouty, Director, Wine Intelligence France|  T +33 (0)486 408 417 | Email: jean-philippe@wineintelligence.com

CAPE TOWN 

Dimitri Coutras, South Africa Country Manager  | T +27 828288866 | Email: dcoutras@iafrica.com 

DELAWARE

Erica Donoho, USA Country Manager  | T +1 973 699 4158 | Email: erica@wineintelligence.com

FRANKFURT 

Wilhelm Lerner, Associate Director/Germany Country Manager | T +49 (0)175 5806 151 | Email: wilhelm@wineintelligence.com

LONDON 

Eleanor Hickey, Assistant to the CEO| T +44 020 7378 1277 | Email: eleanor@wineintelligence.com

SYDNEY

Natasha Rastegar, Australia Country Manager | T +61 (0) 428 755 057 | Email: natasha@wineintelligence.com

TRIESTE
Pierpaolo Penco, Italy Country Manager  | T +39 349 424 3371  | Email: pierpaolo@wineintelligence.com
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