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Excerpts from the introduction

Luis Osório
Senior Research Analyst 

Wine Intelligence

‘The leviathan of all wine markets, the US tops all other countries in terms of sheer

volume of wine consumption. Despite this, per capita consumption of still light wine

remains surprisingly low, at only 11 litres per annum among adults. America’s

strength, therefore, lies in its number of monthly wine-drinking adults, which

amounts to 93 million people.’

‘But let’s not get over-confident; there are various potential threats and challenges

looming on the horizon. A general movement towards healthier living is causing many

people to drink less alcohol, while innovation in other categories is leading to a rise of

alternative beverages, which are increasingly stealing market share from the wine

category.’

‘As the make-up of regular wine drinkers changes, so does the whole of the market

landscape. An interesting finding of this report is an increase in experimentation,

which is having an impact on the selection of grape varietals and countries of origin

that people choose to drink.’
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Vinitrac® methodology
Overview

 The data for this survey was collected in US in March 2013, March 2014 and July 2015

 Data was gathered via Wine Intelligence’s Vinitrac® online survey:

 2,044 US regular wine drinkers (March 2013)

 2,027 US regular wine drinkers (March 2014)

 2,000 US regular wine drinkers (July 2015)

 Respondents were screened to ensure that they drink wine at least once a month; drink red, white or rosé 
wine; and buy wine in the off-premise or in the on-premise

 Invalid respondents (those who sped through the survey or gave inconsistent answers to selected 
questions) were removed before analysis

 The data is representative of US regular wine drinkers in terms of age, gender and region



Wine Intelligence 
Compass 2015-16

If you have any questions, please contact your local Wine Intelligence office:

AVIGNON
Jean-Philippe Perrouty, Director, Wine Intelligence France|  T +33 (0)486 408 417 | Email: jean-philippe@wineintelligence.com

CAPE TOWN 

Dimitri Coutras, South Africa Country Manager  | T +27 828288866 | Email: dcoutras@iafrica.com 

DELAWARE

Erica Donoho, USA Country Manager  | T +1 973 699 4158 | Email: erica@wineintelligence.com

FRANKFURT 

Wilhelm Lerner, Associate Director/Germany Country Manager | T +49 (0)175 5806 151 | Email: wilhelm@wineintelligence.com

LONDON 

Eleanor Hickey, Assistant to the CEO| T +44 020 7378 1277 | Email: eleanor@wineintelligence.com

SYDNEY

Natasha Rastegar, Australia Country Manager | T +61 (0) 428 755 057 | Email: natasha@wineintelligence.com

TRIESTE
Pierpaolo Penco, Italy Country Manager  | T +39 349 424 3371  | Email: pierpaolo@wineintelligence.com

REPORT PRICE: • USD 4,000 • GBP 2,500 • EUR 3,500 • AUD 5,500 • 5 Report Credits

Format: 96 page PowerPoint (PDF) + supporting data table (Excel)
Purchase online: wineintelligence.com/product-category/report-type/wine-landscape-reports/

Contact us directly: reports-shop@wineintelligence.com

mailto:jean-philippe@wineintelligence.com
mailto:dcoutras@iafrica.com
mailto:erica@wineintelligence.com
mailto:wilhelm@wineintelligence.com
mailto:eleanor@wineintelligence.com
mailto:natasha@wineintelligence.com
mailto:pierpaolo@wineintelligence.com
http://www.wineintelligence.com/product-category/report-type/wine-landscape-reports/
mailto:reports-shop@wineintelligence.com

