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gz roadshow 2015
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" Join us at one of our interactive workshops

. to explore the latest in global behavioural . : )
p ‘\ & attitudinal consumer trends. - Y day includes: - Price
5 Investigate WC:nEh trer?ds W|I|||be]c]:mpa;t|ng . & it Interactive workshop £100 London™
in 2015 and how these will effect the : = 150 Madrid
development of the drinks and wine : S Trends WUFkbUI?k _ $|5|] ALD A lia*
categories specifically and your business e Small scale to maximise ustralia

*Price exclusive of

: ey participant engagement UAT/EST

Refreshments & networking

I-””d””w ‘i']-th%FEhF-UE'_'"kV . : . o ' o ‘ Complimentary place for Wine
Sydney Gt March 1 : 0 Intelligence Report All Access clients
Melbourne |0t March 7 ‘

Porto |0t March

Madrid [fth March
Adelaide {2t March

Prowein* [Tt March

* Complimentary overview seminar

‘W ne

intelligence



http://www.wineintelligence.com/events/wine-intelligence-global-consumer-trends-2015-workshops/

