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BLENDED
Blurring the 

traditional social 
& cultural 

boundaries in our 
busy lives

RETRO
Seeking comfort 

and inspiration in 
the past

FEEL GOOD
Looking after my 

conscience & 
well-being and 

yours too

SELFIE
Expressing your 
individuality to 

those around you

TRIBAL
Sense of 

belonging 
derived from 

being part of a 
group

BEING 
THERE

Delighting in 
experiences we 
can cherish and 

share

OBSESSIVE
Dedicated, 
fanatical & 

focused

TRANSPARENCY
Traceable honesty to 
reassure our sense of 

responsibility

VISUALISATION
Simplify & summarise, 
creating instant visual 

impact
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Wine Intelligence Consumer Trends 2014 represents our latest thinking and
observations on how consumer behaviour is evolving in the second decade of
the 21st Century.

As with the first report in this series, published at the beginning of 2013, our
starting point has been to draw inspiration from around the world, and across
multiple consumer categories. The process has then been to analyse and
interpret these trends through the lens of the alcoholic beverages category,
and to draw some conclusions and implications in terms of business strategy.

We were delighted with the consistently positive response to our first report,
and this has spurred us on to cast our net further, using our team of country
managers around the world to bring some diversity to our observations.

This report is designed to be both readable in one sitting (we imagine our
target reader sitting in an airport departure lounge, with about 20 minutes to
kill before getting on a plane), and to be used as a reference for guiding brand
and business planning. For a small additional fee, you can get the authors of
the report to come and facilitate a workshop with your team.

The Author: Lulie Halstead, CEO, Wine Intelligence

Lulie Halstead is an experienced market research industry practitioner and 
leading business strategist. Prior to co-founding Wine Intelligence Ltd., she 
developed expertise in the wine industry in importing, marketing, retailing and 
new business development. 

Comment on Consumer Trends 
2013 report

“A fascinating thought leadership 
piece, which stratifies consumers 
into an order which allows a 
winery to group consumers, define 
wants and desires, and design 
tactics to reach these groups. It 
allows you, the wine producer, to 
develop a better connection with 
your consumers.”

Rob McMillan, Executive Vice 
President and founder, 
Wine Division, Silicon Valley Bank
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Report price:

AUD 1,850 
GBP 1,000
USD 1,650 
EUR 1,200

Report credits: 
2

Purchase a 

Trends
Workshop for 

your team
for 

1 additional 
credit*

1 credit =
AUD 925
GBP 500
USD 825
EUR 600

*Plus travel costs if applicable
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REPORT PRICE: • 2 Report Credits

REPORT + WORKSHOP PRICE: • 3 Report credits

Format: 60 page PowerPoint (PDF) 

Purchase online:  http://www.wineintelligence.com/reports-shop/

Contact us directly: reports-shop@wineintelligence.com

If you have any questions, please contact your local Wine Intelligence office:

AVIGNON
Jean-Philippe Perrouty, Director, Wine Intelligence France|  T +33 (0)486 408 417 | Email: jean-philippe@wineintelligence.com

BEIJING 

Rui Su, Research Manager | T +86 10 6260 2428 | Email: rui@wineintelligence.com

CAPE TOWN

Dimitri Coutras, South Africa Country Manager  | T +27 828288866 | Email: dcoutras@iafrica.com 

DELAWARE

Erica Donoho, USA Country Manager  | T +1 973 699 4158 | Email: erica@wineintelligence.com

FRANKFURT 

Wilhelm Lerner, Associate Director/Germany Country Manager | T +49 (0)175 5806 151 | Email: wilhelm@wineintelligence.com

LONDON 

Ali Darke,  Senior Project Executive | T +44 020 7378 1277 | Email: ali@wineintelligence.com

SYDNEY

Natasha Rastegar Australia Country Manager  | T +61 (0) 428 755 057 | Email: natasha@wineintelligence.com

TRISTE
Pierpaolo Penco, Italy Country Manager  | T +39 349 424 3371  | Email: pierpaolo@wineintelligence.com
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