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Vinisub from Wine Intelligence

The new wine consumer insights and
information subscription service




Put consumers at the heart of what you do

ine

from £650 a year

VINISub is the NEW insights service, offering wine businesses a cOnstant flow of current
Wine Intelligence research for one low-cost annual subscription.

Consumer usage and attitude insights
Competitive brand data

Category level insights (e.g. shopping behaviour)
Trend data

You can choose from two levels of service:

Vinisub Standard Vinisub Premium
Market Outlook summary reports every six All STANDARD level reports PLUS:
months

Full Market Trends report
Full UK Portraits Report
Full UK Landscapes Report

Three in-depth “industry-issue” reports per year

Vinisub is initially available for the UK market, with other markets to be launched soon
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Risk-averse Youngsters: who are they?
Understanding wine drinkers.in the UK
‘Portraits’ segmentation
by Wine Intelligence
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UK market strategy planning

Sales presenters

New product development

Produce & stakeholder briefings

Trend analysis
Range planning & positioning



Two service offerings to choose from:;

Vinisub Standard

» UK Market Outlook updated semi-annually in May and November
MS Word document with charts and tables

Three in-depth issue-based reports per year
Report topics published 12 months in advance (schedule subject to change)

= Just £650 per annum
= Bonus report if you subscribe before 31st August 2010

= 10% discount for WSTA members

Subscribe now at www.wineintelligence.com

= On-line registration should only take a couple of minutes


http://www.wineintelligence.com/
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= UK Market Trends full report, including data tables updated twice a year

= Three in-depth issue-based reports per year
= Report topics published 12 months in advance (schedule subject to change)

= UK Portraits, published every September
= Attitudinal-based segmentation of UK wine consumers
» Full descriptions, pen portraits, lifestyle variables

= UK Landscapes, published every September
= Everything you need to know about the UK market, in one document

= £2,800 perannum - INCLUDES BONUS REPORT if you subscribe before 31st
August 2010

Subscribe now at www.wineintelligence.com

= 10% discount for WSTA members - just £2,500 for £10,000 worth of insight


http://www.wineintelligence.com/
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VINISUB STANDARD : £650 VINISUB : £2,800
Market Outlook summary report published in June Full Market Trends report in June and November,
and November 2010 incorporating 3 year trend data tables published in

June and November 2010

Millennials - in-depth look at younger wine consumers | UK Portraits - the industry standard wine consumer
in the UK published in June 2010 segmentation model, based on spend and
involvement published in September 2010

Packaging and label design - the latest thinking and UK Landscapes - everything you need to know about
analysis on how wine products should look published | the UK market, including five year sales trends,
in September 2010 consumer profiles and much more published in

September 2010

Wine in the On-trade - insights from the bar, pub and Plus everything that a Vinisub Standard subscriber
restaurant front lines published in February 2011 gets

Bonus report for subscriptions made before August 315t
The Luxury Wine Consumer —an in-depth look at consumers who buy more expensive wines
published in June 2010
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= A decade of wine consumer insights and information leadership
= Wine business professionals who understand wine industry needs

= Answering the business questions that you need to shape your
strategy and develop markets



Please have a chat with us uilne

To find out more information contact any of the Wine Intelligence team

Lulie Halstead Chief Executive lulie@wineintelligence.com

Brian Howard Business Development Director brian@wineintelligence.com
Richard Halstead Chief Operating Officer richard@wineintelligence.com
Jean-Philippe Perrouty Research Director jean-philippe@wineintelligence.com
Erica Donoho USA Country Manager erica@wineintelligence.com

Or call us on +44 (0)20 7378 1277
www.wineintelligence.com
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Pour plus d’informations, n’hésitez pas a contacter 'un des Para mas informacién contacte a cualquiera de los miembros de

membres de notre équipe : Wine Intelligence:
Jean-Philippe Perrouty Juan Park
jean-philippe@wineintelligence.com juan@wineintelligence.com
Marie De Witte Susana Canals

Marie@wineintelligence.com susana@wineintelligence.com
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