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Winning against the credit crunch

in the UK on-trade:

Successful owners debate this challenge

London International Wine Fair,  14th May 2009
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Meet the owners and operators who are 

demonstrating how to win . . .

Bruce Poole 
Founder and owner of Chez Bruce

Lawrence Hartley 
Founder and owner of Brula restaurant

Rupert Clevely 
Chief Executive of Geronimo Inns

Xavier Rousset
Co-founder and co-owner of Texture 



We are the global company dedicated to supporting the wine 

industry with consulting, branding & market research

Our extended team of over 20 is formed of some of the brightest and most 

experienced wine industry marketing, research and branding experts in the business. 

Welcome from Wine Intelligence
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Trends in frequency of usage for On-trade: 

Significant declines across all occasions
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Changes in on-trade drinking frequency by occasion
Change in frequency over last 3 months; Feb '09

Base = All those who drink  wine, or used to, on named occasion

Drinking on this occasion a lot 
or a little more frequently

Drinking on this occasion 
about the same

Drinking on this occasion a lot 
or a little less frequently

Don't drink on this occasion at 
all anymore

Source: Wine Intelligence, Vinitrac® UK  Feb'09,  n=1,064 UK regular wine drinkers 
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Trends in wine spend in On-trade settings;

Some declines; especially casual/non-food
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Changes in on-trade per bottle spend by occasion; Feb '09
Base = All those who drink wine on named occasion

Spending a lot or a little more
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Source: Wine Intelligence, Vinitrac® UK  Feb'09,  n=1,064 UK regular wine drinkers 
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And how do consumers characterise their 

wine choosing process?

ÁñPrice and which wine my friend/s want to drinkò  (Female, 26-30)

ÁñPrice and recognitionò   (Male, 51 or older)

ÁñCountry of origin and priceò   (Male, 31-35)

ÁñSuitability with food and priceò   (Male, 26-30)

ÁñPrice in relation to venue & what will best compliment the food I'm eatingò 

(Male, 21-25)

Source:  Wine Intelligence Vinitext UK,  Apr'09
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What one thing would encourage you to 

SPEND MORE on a bottle/glass of wine 

when you are in a bar/pub or restaurant?

ÁñChoice of quality wine by the glass or bigger listò  (Male, 41-50)

ÁñRecommendations to go with food; wine of the monthò  (Female, 26-30)

ÁñGenuine and trustworthy recommendationsò (Male, 21-25)

ÁñPromotions are always something that would catch my eyeò  (Male, 21-25)

ÁñBroad choice of renowned, quality producersò(Female, 26-30)

ÁñChoice is key. If the bar has good quality wine I will buy itò  (Male, 26-30)

Source:  Wine Intelligence Vinitext UK,  Apr'09
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The current UK population
Wine choosing is dominated by 

ñgetting it right for the occasionò

Source: Wine Intelligence Social Networking groups, April 2009

I would be thinking of: whoôs attending? which 

wine looks good & has good description?

Male,  Generation  Treater

What's the occasion? Are any of the wines I like offer? 

Do I fancy trying something new? How much am I going 
to spend? What are other people around me buying?

Male, Risk-Averse Youngster
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The current UK population
Risk-averse youngsters fear choosing 

wine in the on-tradeé

Source: Wine Intelligence focus groups, April 2009

Right...pretend you know what 

youôre talking about and donôt

look overly cheap.  Go for 2nd

or 3rd red down from the top.

I hear that Merlot is fantastic

Male, Risk-averse youngster
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Wine choosing - a socially-pleasurable 

experience???
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And now, meet the panel

ÁLawrence Hartley

ÁBruce Poole

ÁXavier Rousset

ÁRupert Clevely
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www.wineintelligence.com

All Wine Intelligence LIWF 2009 presentations will be available for 

download from the Wine Intelligence website from Wednesday 

19th May 2009


