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DrinksPack ó09

Responding to consumers:
The wine packaging experience

Prepared by Wine Intelligence



Wine Intelligence in the drinks industry

Á International team of researchers, strategists, wine industry professionals

ÁWorking with the industry globally - brand, product, market strategy studies

ÁProviders of Vinitrac®, the 15-market wine consumer on-line omnibus 

survey platform
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Source: Wine Intelligence Vinitrac® UK Aug'07 (n=522) & Feb'09 (n=367), all UKregular wine drinkers
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If glass is the ñbase-camp of wine packagingò, 

how do UK consumers position its values? 

Source: Wine Intelligence Vinitrac® UK Feb'09 (n=367), all UK regular wine drinkers
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Significantly higher than other wave at a 95% confidence level

Source: Wine Intelligence Vinitrac® UK Aug'07 (n=522) & Feb'09 (n=367), all UKregular wine drinkers
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How has consumer attitudes to glass for wine 

bottles moved in 18 months?

- Febô09 versus Augô07

Augô07 data
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Moving away from glass for wine packaging:

ñHave you bought wine in any of the following      

wine packaging in the past 3 months?ò

Highest purchase rate Lowest purchase rate

19% 8% 6% 5%

Source: Wine Intelligence Vinitrac® UK Feb'09 (n=367), all UK regular wine drinkers

35%
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If your usual wine moved from glass to 

alternate packaging, would you still buy it?ò

- Percentages answering likely/very likely 

Most likely to purchase Least likely to purchase (consumer perception)

42% 36% 21% 13%

Source: Wine Intelligence Vinitrac® UK Feb'09 (n=367), all UK regular wine drinkers

45%
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Source: Wine Intelligence Vinitrac® UK Aug'07 (n=522) & Feb'09 (n=367), all UKregular wine drinkers

Significantly higher than other wave at a 95% confidence level

ñIf your usual wine moved from glass to 

alternate packaging, would you still buy it?ò

- Some upward movement since Augô07

Augô07 data

Carton
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X
73%  

think 

PET 

looks 

cheap

X 73% 

donôt think 

cartons are 

appealing

X 68% donôt 

think pouch is 

appealing

X 65% 

donôt think a 

can is 

appealing

X 51% 

think that the 

quality of the 

wine would 

not be as 

good as from 

a glass bottle 

Alternatives to glass ïthe weaknesses:

Among wine consumers who reject these 

wine package types, the main reasons are...

Source: Wine Intelligence Vinitrac® UK Feb'09 (n=367), all UK regular wine drinkers



Alternatives to glass ïthe strengths:

ñFor which occasions would you be likely to 

buy each of the following wine packages?ò
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48% 
would buy wine

in Bag-in-Box for
a party or

celebration
at home 

54%
would buy wine

in PET for outdoor 
occasions or a 
relaxing drink

at home

42% 
would buy wine

in pouch for
out-door occasions

or relaxing drink
at home

37% 
would buy wine 

in carton for
out-door 
occasions

29%
would buy wine

in can for
out-door 
occasions

Source: Wine Intelligence Vinitrac® UK Feb'09 (n=367), all UK regular wine drinkers



Exploring the strengths of alternate packaging 

for wine, ñFor what consuming occasions 

would you consider PET plastic bottles?ò
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Source: Wine Intelligence Vinitrac® UK Aug'07 (n=522) & Feb'09 (n=367), all UKregular wine drinkers

Augô07 data



ñ é and, for what consuming occasions would 

you consider wine in a pouch?ò
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Source: Wine Intelligence Vinitrac® UK Aug'07 (n=522) & Feb'09 (n=367), all UKregular wine drinkers

Augô07 data
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Source: Wine Intelligence Vinitrac® UK Aug'07 (n=522) & Feb'09 (n=367), all UKregular wine drinkers

ñ é and, for what consuming occasions would 

you consider wine in a carton?ò

Augô07 data
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Conclusions and projections



Movement in consumer attitude is slow . . .

. . . but remember the closures story

Acceptance of alternative closures: 

% who say "I like buying wine with this closure" + "neutral"

(Source: Wine Intelligence UK surveys, 2003 - 2007) 

95%

83%

78%

99% 97%
96%95%

88%

90%

82%
86%

64%

41%

75%69%

30%

40%

50%

60%

70%

80%

90%

100%

August 2003 August 2004 November 2005 October 2006 September 07 

(Vinitrac Global)

Natural cork Synthetic cork Screw-cap



When it comes to drinks packaging and 

environmental issues, consumers are 

confused, ill-informed, or just uninvolved

ñExplainwhat it

does on the tinò


