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What Is our passion?

Our passion is working alongside wine businesses.

We arethe global company dedicated to SUPPOrting the wine industry
with consulting, branding & market research

We are afamily -owned and managed business founded by Lulie, Richard and Brian in 2001, all with experience and expertise
in wine industry distribution, retailing and marketing.

Our founders still own and manage the business which allows us to focus on our client needs



Our international team is formed of some of the brightest and most experienced wine industry
marketing, research and branding experts in the business.

Our multilingual team includes: Strategy and management consultants
Dedicated project managers

Specialist quantitative and qualitative researchers
Experienced wine writers & communicators
Wine technical specialists with Master of Wine and Master Sommelier qualifications



David Scotland,

Chairman

formerly President, Global Wine
Division, Allied Domecq plc

Andrea Williams,
Associate Qualitative Director
formerly Head of Qualitative
Consumer & Business Research at
Martin Hamblin GfK and Director
of Qualitative Research atRDSI.

Graham Holter, Associate
Director, Publishing
formerly Group Editor of
Off Licence News, Wine
& Spirit and Drinks
International

Gerard Basset MW, MS,
Associate Director On-trade
founder, Hotel du Vin and
Hotel TerraVina



We offer a range of marketing, strategy and research
services, all aimed at helping our wine business clients
make more profitable business decisions

Our mission is to act as anintegral and trusted part of the
marketing and strategy teams P D UT DPOwOUUwWE OD |
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sometimes controversial with our clients

We focus on levering future value via forecasting future trends
and enhancing product price points




Wine brand and new product development 1
including testing from liquid to packaging Corporate strategy

Consumer segmentation and insight

Competitive analysis and market entry strategies

Brand health checks

Wine industry trade opinions and needs,
focusing on both on- and off-premise channels

Teaching and lecturing



What types of research technigues support our work?
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Qualitative and quantitative research practices
Secondary & market data analysis and trend reporting
Wine branding, positioning and name generation
Written wine communications
Wine product assessment
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3 Depth interviews (both trade & consumer)
3 Facilitated workshops and focus groups
3 Ethnographic consumer immersion
3 Mystery shopping/dining
3 Accompanied shopping/dining
3 Observational research
3 Hall tests
3 Faceto-face, telephone &online surveys
3 Trade interviews
3 Key Driver Analysis
3 Secondary analysis of external data
3 New methodologies including:
3 Online social network focus groups

3 Mobile phone text surveys
3 Webnography

Statistical techniques we use include:
Logistic Regression; Latent Class; CHAID; Conjoint Analysis



