Wine

A 2020 visionfor

the wine iIndustry

Wine Intelligence
chief executive Lulie
Halstead maps out
the opportunities and
challenges facing
producers in the
coming decade

Over the past 10 years global wine consumption
has increased by at least 20 million cases every
year. We see strong reasons why this trend should
continue. This equates to an annual growth
increase of nearly US$2 billion — not many
consumer categories can be as confident about
future demand growth.

Per capita consumption is increasing in nearly
200 countries, from Angola to New Zealand.
‘We see only a handful of countries where
consumption is declining. These are mainly
the traditional western European producing
giants — France, Spain, Italy and Portugal - and,
interestingly, Argentina. (We believe consumption
reaches an equilibrium point in mature markets
at around 30 litres a head per year).

So, where is this growth coming from? We see
three primary drivers.

Consumers in developed markets
increasing their tendency to reach for
wine as their wind-down drink of choice
Wine is the only alcoholic beverage in the modern
era in which moderate consumption is linked to
positive health. Within reasonable parameters,
consumers feel wine is safe — socially acceptable
and unlikely to harm them or others.

Wine is easy to find and buy and generally
affordable. Both our own Wine Intelligence
survey data and the official data indicate that
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Lulie Halstead: “Smart

wine companies are
eady increasing their
pd-citizen’ emphasis

wine remains on the consumer agenda while
other discretionary purchases suffer in these
troubled economic times.

Clearly, the US and Canada are the most
exciting markets in this category. Combined, they
represent more than 300 million consumers,
mostly with enough money to include wine in
their weekly lifestyles.

Wine Intelligence is just updating its
Canadian Wine Landscapes report and the
market remains relatively buoyant — there is

trading up and expansion of ranges. While

the current economic downturn is clearly
downgrading absolute growth, we foresee no
long-term slowdown in the increasing incidence
of wine as drink of choice.

Migration to wines of international
quality from indigenous table wines
What we might call the “gentrification” of the
wine category has been under way for 50 years in
Europe. The same thing has been happening in »






